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Correction Appended 


Last September, two days before New York Fashion Week began, supporters of Hillary Clinton paid $100 to 
$25,000 to attend a fashion show co-hosted by Anna Wintour that featured fancy T-shirts designed by the 
likes of Marc Jacobs, Tory Burch and Diane von Furstenberg. 


This week, however, post-Trump victory and a will-designers-dress-Melania brouhaha, fashion’s political-statement 
making is taking a more visible, and vocal, turn. 


As part of an effort to raise awareness for Planned Parenthood, an organization whose funding is under threat from 
a Republican-controlled Congress, the Council of Fashion Designers of America has created hot pink pins 
for Fashion Week participants to wear during the shows. 


The pins are magnetic (“We don’t want to put holes through people’s nice clothes,” said Steven Kolb, the chief 
executive of the C.F.D.A.), and feature the nonprofit organization’s logo, along with the words “Fashion Stands With 
Planned Parenthood.” They are accompanied by a card with information on how to contact local representatives, 
how to donate and how to spread the word on social media. 


“Planned Parenthood is extremely important to me as a woman, and as someone who is interested in quality health 
care for all people,” said Tracy Reese, a designer who is on the board of directors for the C.F.D.A. and who 
spearheaded the campaign. “We go to Planned Parenthood for so many services: for H.I.V. testing, for cancer 
screening, for reproductive health care. We have to stand with them now and make sure they’re not defunded.” 


Ms. von Furstenberg, Narciso Rodriguez, Ms. Burch and Zac Posen are among the boldface names who plan to 
support the initiative by wearing the buttons on their finale walks, or incorporating them into runway looks or 
handing them out to guests. 


“Pins have historically been a form of expression,” said Mr. Kolb, who admitted to being a former collector, before 
rattling off a list of causes, including eco-activism, feminism and antiwar sentiments, that pins had been made for in 
the past. “It’s a tradition in the U.S. to wear something you believe in on your jacket or your shirt or your bag.” 


Ms. Reese said the idea came out of a brainstorming session she and other C.F.D.A. members had over dinner. 


“| woke up the day after that election and the only way | could feel better was to say to myself, ‘What can | do to 
make a difference?” Ms. Reese said. “I realized I’ve been complacent. I’ve let myself be spoiled. | expected the 
government to take care of me and the causes | care about. The baton has been passed.” 
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So she came up with what seemed like a simple way to get Planned Parenthood on people’s minds and to show 
support for the organization during a week of events that receive wide international coverage. 


“Everyone has followers, everyone has customers,” she said. “It’s not just an internal thing: the fashion world telling 
each other to care. We’re reaching out to whoever is interested in Fashion Week, and that’s millions of people.” 


Continue following our fashion and lifestyle coverage on Facebook (Styles and Modern Love), Twitter ( 
Styles, Fashion and Weddings) and Instagram. 


Correction: February 7, 2017, Tuesday 


This article has been revised to reflect the following correction: An earlier version of this article, using information 
from a publicist, misstated one of the designers participating in a fashion week initiative supporting Planned 
Parenthood. Carolina Herrera will not be participating. 
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